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Synopsis 


Dick Martin (EDD BYRNES) is arranger, manager, general con- 
fidant and Jack-of-all-brains for The Wigglers (ROBERT LOGAN, 
ARON KINCAID, DON EDMONDS), a college-boy musical group 
who have dropped out of the university to make their niche in the 
world. While surfing with the crowd he gets a telegram that Mr. 
Wolf (JAMES WELLMAN), from whom they purchased their instru- 
ments on credit, is forcing the little matter of payment... in cash. 


Dick gathers his crew for a brain session, but Mr. Wolf is soon 
on the doorstep huffing and puffing for his ‘‘bread.’’ The wolf in 
man’s clothing has one weakness, however, his appreciative eye 
for a pretty girl and the boys are able to decoy him long enough 
to give them a shot at the big road race at Riverside, but with 
nothing more to show for it than a bucket of bolts by the time 
it’s over. 

As a last resort Dick cons the credit manager (CHRIS NOEL) 
at the college into advancing the needed money on the pretext 
that the boys are conducting research into African tribal rhythms, 
but when she and her finance committee (BRENDA BENET, GAIL 
GILMORE, MIKKI JAMISON) journey to the beach to deliver the 
check they discover the real purpose and renege on the deal. The 
girls are not ones to take defeat lightly, though, and form a Drop- 
out Rescue Squad, turning themselves into a quartet of real cool 
chicks, all the better to lure their errant students back to the 
hallowed halls of ivy. 


By now Mr. Wolf has enlisted the aid of the police but Dick 
manages to keep the group out of the clutches of the law long 
enough to set up an audition for the big Hot Rod and Musical 
Show. They win a place in the show and arrive at the auditorium 
one jump ahead of the men in blue. With the aid of a few costumes 
from the girls’ dressing room they make it to the rostrum and 
walk off with the big prize, enough to pay Mr. Wolf for his instru- 
ments and assorted other damages. 

The girls, too, have done their work well as the boys are happily 
on their way back to college to complete their education before 
making another assault on the musical world. 
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GUEST STARS 


The Supremes 
The Four Seasons 
The Righteous Brothers 
The Hondells 
The Walker Brothers 


CREDITS 


Producer, Bart Patton; Director, Lennie Weinrib; Screenplay, David 
Malcolm; Production Manager, Peter Broadrick; Assistant Director, 
Gary Kurtz; Production Designer, Ray Storey; Photographer, Alfred 
Taylor; Film Editor, Karl Wald; Makeup, June Gilham; Hair Stylist, 
George Spicer; Wardrobe, Sharon Compton; Girls’ Beach Wear, 
Rose Marie Reid; Surf Boards by Phil Sauers; Music by Frank Wilson. 


Songs: 
| Feel So Good oe 
Sv Se oA ee Chester Pipkin and 
Wiggle Like You Tickled Frank Wilson 
We Ve ICOt MON oie Se eee Se ere by Al Capps 


by Eddie Holland, Brian 


Come On To The Beach Ball With iat, Riatreereg) ne 
ollan amonte Dozier 


Surfer Boy 


RUNNING TIME: 83 MINUTES 
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Beach Ball” Is Bouncing Bonanza of Modern Pop 
With Star Recording Groups Flung in the Groove! 


The latest entry into the musical swing of motion picture shake-a-rounds is Paramount’s wild 


fun frolic, “Beach Ball,’”’ which opens 


geen oe im BE Ge stink 


ta fete Theatre. Not only does 


this merry flick capture the jumping pulse of a wild singing and dancing generation, but it fills the 
screen with some of the most popular vocal and music-making groups in the country—The Su- 
premes, The Righteous Brothers, The Four Seasons, The Hondells and The Walker Brothers. 


Starring Edd Byrnes, Chris Noel 
and Robert Logan, “‘Beach Ball” is 
filled with crazy antics and eye-fill- 
ing girls in breath-taking bikinis. 
Filmed in exciting Technicolor, pro- 
ducer Bart Patton and director 
Lennie Weinrib have made the 
screen literally come alive with song 
and dance that mirrors the mobile 
and active teen set. The Supremes, 
a lovely and very talented set of 
female vocalists, are the undisputed 
queens of the big bestselling record 
charts. In addition to their appear- 
ance in the film, they introduce and 
sing the title song, ‘“‘Beach Ball.” 

Edd Byrnes, whose motto is 
“anything you can conceive you can 
achieve,” is the handsome, virile, 
and talented young actor who has 
made a tremendously successful 
impact on television and the movie 
world with his creation of “Kookie” 
of “77 Sunset Strip” fame. Now he 
adds his talents to a film that is 
as wild as anything he’s ever done. 

Multiple talents and an active 
outlook guides the film as well as 
its sharply-shaped female lead. 
Chris Noel is blonde, beautiful—a 
real knockout. Like many of her 
youthful contemporaries, she is a 
serious student of dance. Chris, 
who has a few twist trophies and 
a frugue or two to illustrate 
her point, attends regular weekly 
classes in modern jazz dancing and 
is a serious devotee of the ballet. 

The third youthful star of “Beach 
Ball” is a young, handsome lad by 
the name of Robert Logan. A na- 
tive of Brooklyn, New York, Logan 
has the natural looks and talent 
that’s a winning screen combina- 
tion. With a professional acting 
quality and enthusiasm galore, he 
adds merriment to the film. 

With the character and accent of 
“Beach Ball” obviously on youth, 
music and song, the result is one of 
fun, frolic and eye-catching antics. 
It has something for everybody and 
more than enough for most. There 
are skin diving scenes, thrilling drag 
racing competitions and breath-tak- 
ing sky-diving shots. 


MatiA 


PLAYING IT COOL is Edd 
Byrnes who stars with Chris 
Noel and Robert Logan in Para- 
mount Pictures’ fun-filled pro- 
duction of “Beach Ball,’ which 
opens ...... at the ...... 
Theatre. Filmed in Technicolor, 
the musical merriment also in- 
cludes The Supremes, The 
Righteous Brothers, The Four 
Seasons, The Hondells and The 
Walker Brothers. 
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Mat 2A 


YOUNG LOVERS—Chris Noel and Edd Byrnes star as two swing- 


ing romantics in Paramount Pictures’ wild and fun-filled '\ echni- 


color production of “Beach Ball,” which opens 


at the 


Statenauebenels Theatre. Filled with a bevy of bouncing beach beauties 
and a mass of magnificent musclemen who make the surf and 
sand swing with sweet sounds and seductive shapes, “Beach Ball” 
features the most popular recording stars of today’s top record 
charts. Appearing are The Supremes, The Righteous Brothers, 
The Four Seasons, The Hondells and The Walker Brothers. 


Edd “Kookie” Byrnes Stars Amid Wild 
Sounds and Groovey Dancing of “Beach Ball” 


There’s a new and lively film geared specially to the young, 
mobile and active teen set. It stars that very handsome, virile 
and much-in-the-groove young man, Edd Byrnes, who made enter- 
tainment history with his very popular and often imitated 
portrayal of “Kookie”—that real cool parking attendant-amateur 
detective of “77 Sunset Strip.”” Now, as Dick Martin, the ar- 
ranger, manager, general confidant and Jack-Of-All-Brains for 
a musical group called the Wigglers, he stars with Chris Noel 
and Robert Logan in Paramount’s fun-filled, bikini decorated 
Technicolor production of “Beach Ball,” which opens 

. at the Theatre. 
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A noted and outstanding treat 
for the young set is the very popu- 
lar featured guests that appear in 
“Beach Ball.” Seen singing and 
swinging away are The Supremes, 
The Righteous Brothers, The Four 
Seasons, The Hondells, and The 
Walker Brothers. 

Now a popular and sought-after 
actor, Edd Byrnes role in ‘Beach 
Ball” is just another amazing suc- 
cess for the versatile performer. 
“Anything you can conceive you 
can achieve,” says the rugged in- 
dividualist. 

Few personalities in the history 
of show business have made a more 
successful impact on the television 
and movie-going public. 

Now, after conquering motion 
pictures, theatre, and _ television, 
Edd entered the recording field and 
with his first record sold over a 
million, and put Mr. Byrnes in the 
group of the select few to receive 
a gold record. Due to this over- 
whelming success, Edd recorded an 
album which brought him another 
coveted gold record. 


Wild Fling For 
Those That Swing! 


Paramount Pictures’ “Beach 
Ball,” which opens .... at the.... 
Theatre, not only has the sights of 
pretty girls in brief bikinis, it has 
the sound that makes today’s young 
audience sit up and take notice, as 
well. 

Among the guest-stars appearing 
in the film are The Supremes, The 
Righteous Brothers, The Four Sea- 
sons and The Hondells, four musical 
aggregations who have each had a 
number-one selling recording with- 
in the past year. 

The Supremes, who sing the title 
song, in addition to their appear- 
ance, are currently recognized as 
the country’s leading singing group. 

“Beach Ball” stars Edd Byrnes, 
Chris Noel and Robert Logan. The 
film was produced in Technicolor 
by Bart Patton and directed by 
Lennie Weinrib. 


BEACH BEAUT : 


Still #47064/13 Mat1iB 
TALENTED CURVES—That’s 
gorgeous Chris Noel who 


bounces and dances with Edd 
Byrnes in Paramount Pictures’ 
wildly swinging “Beach Ball,”’ 
which opens ........ at the 
Pieler oustareie Theatre. Filled with a 
bevy of bouncing beach beau- 
ties and a mass of magnificent 
musclemen, “‘Beach Ball” fea- 
tures such popular recording 
groups as The Supremes, The 
Righteous Brothers, The Four 
Seasons, The Hondells and The 
Walker Brothers. 


Eying Assets 
And Features 


What is a girl’s most important 
feature? 

Beautiful, blonde Chris Noel, 
currently starring with Edd Byrnes 
and Robert Logan in “Beach Ball,” 
a Paramount Pictures release, in 
Technicolor opening ...... at the 
Theatre, has many outstand- 
ing features from which to choose. 
And although in the film she’s com- 
peting with such popular featured 
recording groups as The Supremes, 
The Righteous Brothers, The Four 
Seasons, The Hondells, and The 
Walker Brothers, there’s no deny- 
ing that she’s still very much a 
show-stopper and very definitely an 
eye-catcher. 

“But it’s a girl’s eyes,” she 
claims, “that are the most impor- 
tant. And after that comes the 
complexion.” 

Hers are green. 

“Men make a big show of noticing 
other facets of a girl’s ‘personal- 
ity’, but a girl with intriguing eyes 
will eventually capture the atten- 
tion of just about any man she 
wants,”’ young Chris states. 

Not one to be caught preaching 
and not practicing, Chris has dis- 
pensed with most of the make-up 
she once used. Now she lets a sun- 
tan take the place of cosmetics, and 
whatever make-up she does wear 
consists of just a touch of mascara 
and a hint of liner. 

Eyes also serve Chris in another 
wav. 

“You can tell a great deal about 
people by their eyes. They show 
emotion, even when it isn’t in- 
tended. I study a man’s eyes as 
much as I hope he’s looking into 
mine. 

“A man’s eyes are expressive,” 
says Chris. “I can tell what some 
men are thinking long before they 
say it. If his eyes don’t express 
anything it’s a dead give-away that 
he’s not worth much attention.” 

Not so with Chris, who’s thinking 
every minute. 


Beach Ball Has Modern Bop 
Topped with Curvaceous Blonde Beauty 


“When your figure is your fortune you’ve got to watch your 
deposits and make sure your assets are all in the right places.” 
So says Chris Noel, the curvaceous, blonde beauty who stars 
with Edd Byrnes and Robert Logan in ‘‘Beach Ball,” a Para- 
mount Pictures release in Technicolor opening ............ at 


2:7: Dp ee aun os Theatre. 

Chris, whose 36-23-34 figure is 
one fortune with perfectly dis- 
tributed assets, readily admits, 
however, she is an incurable re- 
frigerator raider. To keep her fig- 
ure in the proper shape to declare 
regular dividends, Chris watches 
what she eats’ with constant care. 

Chris, constantly popular as a 
dating companion with many of 
Hollywood’s most eligible bachelors, 
has discovered she can lose weight 
much easier during periods of reg- 
ular dating even though an eve- 
ning’s itinerary most often  in- 
cludes dinner at one of Southern 
California’s many excellent res- 
taurants. 

“T like active dates and I espe- 
cially enjoy dancing, so if I eat 
sensibly the exercise actually allows 
me to lose weight when I’m dating 
every night,” explains Chris. 

“When I stay home at night, how- 
ever, it’s a different story. Much as 
I know I shouldn’t, I like to snack. 
I’m a nibbler and before I know it 
I’ve eaten too much”, 

One look at the curvy Chris, 
though, is enough to indicate her 
plight is not quite so serious. She 
isn’t likely to spend many lonely 
nights anywhere. 

“Beach Ball,” was produced by 
Bart Patton and directed by Lennie 
Weinrib. Filled with the crazy 
antic and wild sounds of the young 
teen set, it features some of the 
most popular recording groups that 
are constantly setting the best-sell- 
ing charts afire with bouncy and 
hard beat tunes. Appearing’ in 
“Beach Ball” are The Supremes, 
The Righteous Brothers, The Four 
Seasons, The Hondells, and The 
Walker Brothers. 
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Robert Logan Proves Wild Talent 
In Swinging “Beach Ball Bash! 


Robert Logan, a relatively new talent to appear on the screen, 
portrays one of the starring roles with Edd Byrnes and Chris 
Noel in Paramount’s new, fun-filled, bikini shake-a-rounds, 
“Beach Ball,” filmed in Technicolor and opening ............ 
BUCS Go i.ee eek es Theatre. An added and important treat for 
the lively teen set is the featured appearance of such popular 
recording groups as The Supremes, The Righteous Brothers, 
The Four Seasons, The Hondells and The Walker Brothers. 


TOP RECORDING GROUPS APPEAR IN “BEACH BALL”—Some of the most consistently popu- 
lar and best-selling record groups are featured in Paramount Pictures’ “Beach Ball,” starring 
Edd Byrnes, Chris Noel and Robert Logan. Appearing in the Technicolor production, which 
Opens ..ke. sss AU GUNG Heck eee. % Theatre, are The Supremes, The Righteous Brothers, The Four 
Seasons, The Hondells and The Walker Brothers. “Beach Ball” is crammed with song, dance and 
swing mixed with the jumping problems and wild antics of a very lively teen group. 


BEACH BUNNIES BOUNCE IN “BEACH BALL”—Sun-filled with dance, song and plenty of 
groovy swing, Paramount Pictures’ wildly youthful and playful “Beach Ball’? opens ...... at 
Theatre. Starring Edd Byrnes, Chris Noel and Robert Logan, the film captures the 
modern pop of the younger generation and features such renown recording groups as The Su- 


premes, The Righteous Brothers, The Four Seasons, The Hondells and The Walker Brothers. 
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SUPREME —It’s the three 


groovy gals who have become 
queens of the top record charts 
all across the country and the 
word is “supreme” for The 
Supremes who appear in Para- 
mount Pictures’ surf’n, swing’n 
and sing’n new film, “Beach 
Ball,” produced in Technicolor 
and opening ........ at the 
dares “oi! Sas Theatre. 


On his 20th birthday, tall, dark 
and handsome Robert Logan re- 
ceived the best present of his life: 
the role of the parking lot at- 
tendant—made famous by Edward 
“Kookie” Byrnes—in Warner Bros.’ 
“77 Sunset Strip” television series. 

Brooklyn-born Logan is proof of 
the fact that future stars still may 
be discovered anywhere. He was 
dining at a West Los Angeles 
restaurant when spotted by an 
agent, who immediately sensed the 
young man’s screen potentiality. 

Logan was brought to Warner 
Bros. where’ studio executives 
agreed he had the looks and per- 
sonality for screen success. After 
months of training under drama 
coach Paton Price, Logan also 
showed he had the necessary acting 
ability. He was signed to a contract 
and made his motion picture debut 
in a featured role in “Claudelle 
Inglish,” the film adaptation of the 
Erskine Caldwell novel. 

Logan was born on May 29, 
1941, to Frank and Catherine 
Logan. He has five younger sisters 
and one brother. At the age of 


eight he moved to Southern Cali- 
fornia with his family. His father 
is an executive with the Security 
First National Bank of Los Angeles. 

Logan is a graduate of Serra 
High School in Gardena where he 
was a star pitcher on the baseball 
team and ran the 880 in track. He 
also was a member of the basket- 
ball team which captured the all- 
Los Angeles championship of the 
Catholic Youth Organization. 

During two summer vacations he 
worked with the fire department at 
Lake Arrowhead and helped fight 
two of the worst forest fires in 
Southern California history. 

Logan’s baseball talents were dis- 
covered before his acting ability. 
While pitching for Los Angeles City 
College he was seen by a scout for 
the Chicago White Sox, who 
thought the youngster could de- 
velop into a big-league pitcher. 

few weeks later Logan was 

spotted by the talent scout. Sudden- 
ly he was being groomed for star- 
dom in motion pictures and tele- 
vision instead of on the baseball 
diamond. 
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The Supremes 
In “Beach Ball” 


One of the most popular record- 
ing groups ever to appear on the 
musical scene is a group of lovely 
lasses called The Supremes. Un- 
doubtedly the Queens of the pop 
song charts, they can now be seen 
as featured guests in Paramount 
Pictures’ wild and fun-filled Tech- 
nicolor production of ‘Beach Ball,” 
starring Edd Byrnes, Chris Noel 
and Robert Logan. Opening ...... 
Fair oV 2 eats ee Theatre, the film also 
features The Righteous Brothers, 
The Four Seasons, The Hondells 
and The Walker Brothers. 

Now on top of the world of fame 
and fortune, The Supremes, com- 
posed of three lovely lasses, Diana 
Ross, Florence Ballard and Mary 
Wilson, are truly a phenomenon in 
the world of modern music. They 
have performed the incredible feat 
of having five records in a row 
reach the number one spot on the 
best selling charts making them the 
first American group to achieve 
this coveted status. 

There is no question that The 
Supremes are America’s number 
one vocal group and the hottest 
record sellers to come down the 
pike since the Beatle’s became the 
world’s foremost anti-barbershop 
quartet. Their appearance in “Beach 
Ball” illustrates another growing 
market for the modern music of the 
younger generation. The film deals 
with the tribulations of a musical 
group—naturally, there’s enough 
music and free-swinging dance to 
satisfy any modern youth’s interest 
in musical mobility. 
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MAKE THE LIVELY 
BOXOFFICE PROFIT 
SCENE WITH 

THIS BOUNCY 
TABLOID 


HERALD! 


Be tuned in to the jump‘n frequency of 
the lively teen set with a specially de- 
signed item that’s sure to generate fan- 
tastic excitement and word-of-mouth for 
your playdate of “BEACH BALL.” This 
wild and winning four-page, 8)2 x 11 
TABLOID HERALD is loaded with dynamic 
boxoffice ‘SELL.’ 


Showing the wild and carefree antics of a dancing- 
singing-swinging teen set and featuring all the pop- 
ular recording groups appearing in the film, this 
tremendous promotional item will help give maxi- 
mum impact and increased exposure to your cam- 


paign. 


This Herald has space to imprint your theatre name, 
playdate, name of your second feature or even an 
ad for a local merchant who agrees to distribute 
the Herald and share in the already low cost. 


ed 


$9.00 Per thousand, F.0.B. Plant 
Imprinted at following prices 
First 1,000. . . $6.00 


Added thousands, $4.50 Per thousand 
Over 4,000, $4.00 Per thousand 
Over 10,000, $3.00 Per thousand 


Rush Your Order Direct to HARRY K. McWILLIAMS, 
AO5 Broome St., New York, N. Y. 10013 


Phone 212 CAnal 6-3335-6 for Rush Orders 


Shipping—by Parcel Post Special 
We will bill you for postage charges 
Large shipments by truck—shipping charges collect 
Check or money order must accompany order 


FRONT COVER 


BACK COVER 


HOW TO EFFECTIVELY DISTRIBUTE THE HERALD 


Have a few students distribute them to their school- 
mates before and after class sessions. 

Make them available to establishments where the 
younger generation congregates (candy store, bowl- 
ing alley, amusement park, youth centers, etc.). 

Give them to your patrons prior to your playdate. 
Have merchants put them in bags and packages. 
Have a few youngsters deliver them door-to-door 
throughout your town. 


Have newspaper boys slip-sheet them into the local 
newspapers. 

Place them on the windshields of cars. 

Make an arrangement with the local milkman to 
deliver them with the milk. 

Place them on the counters of local shops. 
Arrange with a local restaurant for them to be in- 
serted into coats and jackets while hanging in the 
checkroom. 


NOTHING BOUNCES LIKE 


“BEACH BALL” 


They're Surf Ridin’ ... Skin Divin’... Shy Jumpin’ 


Brag Racin’... Beach Bashin’ Boys and Their 


Bikini Becuties... is ao Blast of a Beach Browi! 


CENTER SPREAD 


LIVELY 
BEACH 
BALL 
NATURALS! 


TIPS-IN 
STILLS 


STUNTS 
AND 
BALLYS 


FREE 
LOBBY 
SPOTS! 


BEACH BALL COMBO CONTEST 


Stage a grand and gala competition of musical groups in your 
theatre. Place signs announcing events and date as well as theatre 
credits with playdate in areas where the teen set congregates. At 
a pre-arranged time, have the groups perform before the showing 
of the movie in front of the theatre audience. Let the members of 
the audience select winning combo by clapping their hands. Awards 
can be given in the form of gift certificates to local department 
stores, which should be urged to participate in this tremendous 
teen attraction. 


DANCITHON COMPETITION 


Since music seems to be that magic something that stirs and excites 
the younger generation, stage a dancing contest to crown the win- 
ners King and Queen Beach Ball of the Floor. Make this a memor- 
able affair with plenty of records and dancing space for all. Call 
upon local disc jockeys and dancing instruction studios to partici- 
pate for a combined sensation and winning promotion. Use dance 
instructors, radio and TV personalities and officials of your com- 
munity as judges. Every member of the lively teen set will not want 
to miss the opportunity of competing for the grand prize of a free 
night on the town. Publicize the event with ads and with signs 
placed in areas where the younger generation congregates. Be 
sure to include credits for your theatre and playdates. 
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FASHION PARADE 


The younger generation is one addicted to clothes and fashion. Attract the 
style-conscious with a stylish BEACH GIRL FASHION PARADE. Arrange to have 
local retail outlets, selling sportswear, casualwear and beachwear, participate 
in a teen fashion showing that’s sure to be an effective and sensational pro- 
motion for your theatre and playdate as well as for participating merchants. 
Perhaps you can interest a local clothing manufacturer or style shop to create 
a special BEACH BALL ENSEMBLE. Publicize the show in stores and in your 
lobby with appropriate announcements. Distribute leaflets near schools 
and other places where the youngsters of your community will be sure to 
receive them. 


OPENING NIGHTER 


Circulate announcements that during the opening nights of the film, the first 
five people on line will receive special free passes to a local pool or beach 
club. Use the tie-in with full support of suitable posters and signs in partici- 
pating clubs as well as your lobby. 


BEACH BALL BONNET 


Call on local milliners to develop a special bonnet for teen fashion wear. 
Arrange for reciprocal promotions and perhaps, set up a booth in your lobby 
for display and sale of the hat. Make up signs which will bring attention to 
this sure-fire item—include appropriate credits for the film, your theatre and 
your playdate. 


BOUNCING BEACH GIRL BABY 


Run a fantastic beauty contest to find the prettiest girl worthy of 
being crowned BOUNCING BEACH GIRL BABY. Contact local mer- 
chants selling bathing suits and other beachwear items for the 
female set, and arrange for mutually-beneficial sponsorship of the 
contest. Make up signs and entry blanks announcing the event, also 
including credits for your theatre and playdate. A suitable beach- 
wear display in your lobby with credits to participating merchants 
and entry blanks will be an effective addition to the campaign. 
Hold the contest on the stage or in the lobby of your theatre. Se- 
lect noted officials and personalities of your community to serve 
as impartial judges. Offer a wardrobe of beachwear to the winner 
and free passes for two to the other finalists. 


SWING AND SONG 


Conduct a singing contest in your theatre in conjunction with local 
singing instruction studios. Use music teachers and other noted 
personalities as impartial judges. Give away free vocal instruc- 
tion to winners in addition to albums and singles of THE SUPREMES, 
THE FOUR SEASONS, THE RIGHTEOUS BROTHERS, THE HON- 
DELLS and THE WALKER BROTHERS—all of these popular record- 
ing stars appear in “Beach Ball.” Place signs announcing contest 
with suitable credits for your theatre and playdate in studios, 
schools and other areas where the teen set congregates. 
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BEACH BALL HOP 


Here’s a real natural stunt with big boxoffice payoff and it’s easy to arrange. 
Contact local radio and television stations to co-sponsor a gala musical and 
dancing event for all the young and young at heart. Use the bouncing beach 
ball and other seaside fun items as the major theme. Arrange for key disc- 
jockeys and other local personalities to MC the BEACH BALL HOP. Make 
sure that suitable credits are given as part of this memorable affair and 
winning promotion. 


RECORDING SENSATIONS 


There’s hit music and star singing groups in “Beach Ball” that beat out the 
ever popular and swinging music which has captured all young record fans 
throughout the country. Contact record outlets for a special feature of the 
singles and albums of THE SUPREMES, THE FOUR SEASONS, THE RIGHTEOUS 
BROTHERS, THE HONDELLS, and THE WALKER BROTHERS. Promote the music 
with credits for your theatre and playdate in retail outlets and in your lobby. 
Remember the music and records for prizes in any contests you might arrange. 


BIKINI BALLYHOO 


Have some attractive girls in bikinis and beachwear in your lobby and strolling 
through the main streets of your town with big balloons and beach balls that 
prominently credits the film, your theatre and playdate. 


eSoZHHFNHENENOCSUANNGTUNEECUHOUEORGGDCUAEEAOEEOOAACEOOEOUCHETOEOEOOOE SATAN ONEONTA UATE GUAR EEUU NANA UATE ogo 


These lobby spots are a powerful gimmick that can §$ REGULAR THEATRE TRAILER 
effectively supplement your advance and current 


promotion of “BEACH BALL” playdates at your the- 
atre. They will help create an atmosphere of excite- 
ment about this film, which is filled with groovey 
sounds and jet-action antics of a lively, swingin’ and 
surfin’ teen set. 

Gratis lobby spots for “BEACH BALL” playdates, will 
be available to all exhibitors. 

@ In your lobby—use on any standard record- 
player. 

@ Over audio system—play lobby spots in your 
theatre during intermissions and at other appro- 
priate times. 

@ On loudspeaker system—set up speakers in front 
of the boxoffice and play lobby spots. 

(Order from Paramount Field Adv. & Pub. Dept.—See Coupon on Back Page) 


(Order from your local branch of National Screen Service) 


CHECK FREE: TV TRAILERS AND TELOP CARD 


Available is a FULL SET of TV SPOTS dynamically created to effectively 
promote the film. Also available is a TV TELOP CARD. 


LIST (Order from Paramount Pictures Field Adv. & Pub. Dept—See coupon on back page) 


FREE: RADIO SPOT ANNOUNCEMENTS 


Available is a FULL SET of RADIO SPOTS specifically created for maxi- 
mum boxoffice sell. 
(Order from Paramount Pictures Field Adv. & Pub. Dept—See coupon on back page) 


FREE: SPECIAL LOBBY SPOT ANNOUNCEMENT 
(Order from Paramount Pictures Field Adv. & Pub. Dept—See coupon on back page) 
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“BEACH BALL”’ Order Blank 


To: PARAMOUNT PICTURES FIELD ADVERTISING 
AND PUBLICITY DEPT. 


1501 Broadway, New York, N. Y. 10036 


Note: In Canada order from your local Paramount Branch 


Date 
Please send the following material on “BEACH BALL” 
sets of FREE Radio Spots (to be used on station______»_»_) 
sets of FREE TV Trailers (to be used on station.) 


—___________Telop cards—FREE 
Special Lobby Spot—FREE 


Theatre Playdate 


City State 


Also Available: 


14 x 36 INSERT CARD 


Order from National Screen Service (See Coupon) 


e WINDOW CARD 


e 40 x 60 POSTER 


FOR EASE 
IN 
ORDERING 
CLIP 
ORDER 
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AND 
PASTE ON 
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ONE-SHEET 


ReeNe: a 
DAD MALCOLM LENNIE WEINBIB ESAT PATION © 


THREE-SHEET 


“BEACH BALL” 


To: NATIONAL SCREEN SERVICE CORPORATION 


Please send the following advertising accessories for 


PRINTED IN U.S.A. 


Order Blank 


“BEACH BALL” in addition to my normal standing order. 
* FOR MY NEWSPAPER ADVERTISING CAMPAIGN 


* FOR MY BILLBOARD POSTING CAMPAIGN 
AND MOUNTED CUT-OUT PURPOSES 


One Sheets 

Three Sheets 

Six Sheets 

_________ Twenty-Four Sheets 
40 x 60 Poster 


* FOR AWAY-FROM-THEATRE ADVERTISING 


14 x 22 Window Cards 
Sets of 11 x 14 Photos 
22 x 28 Photos 

14 x 36 Insert Cards 
B & W Stills (B set) 


Scene 
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6 Col. 


Mats, Nos. 
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Mats, Nos. 


Special #1 


Theatre 
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IMPORTANT! 
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State 


Playdate 
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THE BOUNCIEST BABES,BOYS 


sxcusash | Beach Ball Express | so 


BIKINIS 


OF ALL | 


: VOL. 1 A PARAMOUNT PICTURES HIT! NUMBER 1 


Bouncin Bikini Babes and Their 


Brawny Boyfriends In Beach Brawl 


THE RIGHTEOUS BROTHERS THE SUPREMES 
THE FOUR SEASONS THE HONDELLS 


THE WALKER BROTHERS 
Singin ! Swingin ! Playin ! 
In Paramount’s “Beach Ball”’ 


The latest entry into the musical swing of motion 
picture shake-a-rounds is Paramount’s wild fun 
frolic, ‘‘Beach Ball.’’ Not only doesthis merry flick 
capture the jumping pulse ofa wild singing and danc- 
ing generation, but it fills the screen with some of 
the most popular vocal and musical making groups in 
the country - The Supremes, The Righteous Broth- 
ers, The Four Seasons, The Hondells and The 
Walker Brothers. 

Starring Edd Byrnes, Chris Noel, ‘‘Beach Ball’’ 
is filled with crazy antics and eye-filling girls in 
breath-taking bikinis. Filmed in exciting Tech- 
nicolor, producer Bart Patton and director Lennie 
Weinrib have made the screen literally come alive 
with song and dance that mirrors the mobile and 
active teen set. The Supremes, a lovely and very 
talented set of female vocalists, are the undisputed 
queens of the big bestselling record charts. In 
addition to their appearance in the film, they intro- 
duce and sing the title song, ‘‘Beach Ball.’ 

Multiple talents ‘and an active outlook guides the 
film as well as its sharply shaped female lead, 
Chris Noel is blonde, beautiful - a real knockout, 
Like many of her youthful contemporaries, she is a 
serious student of dance. 

Edd Byrnes, whose -motto is ‘‘anything you can 
conceive you can achieve,’’ is the handsome, virile, 
and talented young actor who has made a tremendously 
successful impact on television and 
the movie world with his creation 
of ‘‘Kookie’’ of ‘‘77 Sunset Strip’”’ 
fame. Now he adds his talents to a 
film that’sas way-out as anything 
he’s ever done. 

With the character and accent of 


“Beach Ball’’ obviously on youth, CHRIS NOEL . .. one of the bikini 


music and song, the result is one : goss ’ 
rik  trolie an evecoencidae beauties starring in Paramount’s bouncy 


aotices Ie tee seevinine for and tuneful movie hit of the college 
everybody and more than enough crowd on the beach. ‘‘Beach Ball’’ is 
for most. On land, in the air, or the title and it brings five of the top- 


in the sea, the zany crew of ‘‘Beach ecaeee Naar 2 
Balt™ keeos the best af us hapetne rated singin’ and swingin’ groups to- 


and laughing to the scene of modern gether with a screenful of beauties and 
bop and youthful antics, their bouncin’ boys. 


THE SUPREMES (above) . . . singin’ 
and swingin’ with four other pop groups 
in Paramount’s new college crowd film, 


‘Beach Ball.’’ 


THE RIGHTEOUS BROTHERS (left) 
Really terrific in ‘‘Beach Ball’’ 


EDD BYRNES AND CHRIS NOEL (right) 
bring Romance to Paramount’s bikini 
beach bash . . . where love is on the 
loose and the beat is bouncin’ high! 


THE FOUR SEASONS —- Hot As Red 
Peppers in Paramount’s bikini beach bash, 


‘‘BEACH BALL,’’ with The Supremes, The 


Righteous Brothers, The Hondells, The ' 
Walker Brothers and a bevy of beauties with 


LOVE AND LAUGHTER . . . Curves and muscle in 


‘Beach Ball,’’ Paramount’s blast of a brawl. 


“BEACH B 


They’re Surf Ridin’ ... Skin Divin’... 
Drag Racin’... Beach Bashin’ Boys 


Bikini Beauties... in a. Blast of a Be 


THE HONDELLS - a —-GO-GO 
group in ‘‘Beach Ball,’’ Para- 
mount’s motion picture beach- 
load of bouncy tunes and 
youthful talent. The college 
crowd crashes bikini beach 
and the biggest brawl of all 
begins ... on the surf ... in 
the sea ... from the sky ... 


and at the track. 
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this bikini 


THE WALKER BROTHERS bouncin’ the beat 
in the new Paramount picture of the surf 
ridin’ . . . skin divin’ .. . sky jumpin’... 
drag racin’ . . . beach bashin’ boys and 
their bikini beauties. 


BRENDA BENET is one of the 


bikini beauties in ‘‘Beach Ball,’” 
Paramount’s new brawl. 


EDD BYRNES surf ridin’, skin 
divin’, sky jumpin’ and drag 
racin’ in the daytime and ro- 
mancing at night in ‘‘Beach 


Ball.’’ 


Paramount's ‘‘Beach Ball,’’ a new movie chock 
full of laughs, love and rockin’ and rollin’ groups. 


EVERY BODY’S A -GO-GO goin’ to 
beach bash 
Ball,’’ Paramount’s latest movie of the 
singin’, swingin’ college set. 


‘“Beach 
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